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IN 2024, OVER 5 MILLION TOURISTS VISITED GEORGIA

VISA-FREE TRAVEL

RANKED AMONG THE WORLD’S 20 SAFEST COUNTRIES

ONE OF THE MOST ATTRACTIVE COUNTRIES FOR DOING
BUSINESS AND INVESTMENT

RANKED AMONG THE TOP 10 MOST POPULAR TRIPS BOOKED
FOR 2025



FOREIGN DIRECT INVESTMENTS
COUNTRIES IN GEORGIA

Q1-Q3 2024

UNITED KINGDOM - 23%
NETHERLANDS - 12%
MALTA - 1%

JAPAN - 11%

TURKEY - 9%

CZECH REPUBLIC - 9%

UNITED STATES - 8%

AZERBAIJAN - 5%

MARSHALL ISLANDS - 4%

KAZAKHSTAN - 3%

OTHER COUNTRIES - 5%




BATUMI

NAMED THE BEST ALL-SEASON DESTINATION OF 2024
IN EUROPE AND WORLDWIDE

IN THE TOP 10 EUROPEAN INVESTMENT DESTINATIONS

-- THE CITY HAS AN INTERNATIONAL AIRPORT AND A PORT
— * e *' .
N : GAMBLING CENTER - GEORGIA'S “MINI LAS VEGAS”
£ DIRECT FLIGHTS TO EUROPE, TURKEY, CHINA, THE UNITED ARAB
- 2 EMIRATES AND OTHER COUNTRIES
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BENEFITS OF INVESTING IN THE
MARKET

IN 2024, THE DEMAND FOR REAL ESTATE “NEW BOULEVARD
BATUMI”
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OVER THE PAST 2 YEARS, THE COST PER SQUARE METER OF
APARTMENTS IN BATUMI

REGISTERING A BUSINESS IN GEORGIA IS EASY

NO PROPERTY TAX EVEN FOR FOREIGN CITIZENS

SIMPLIFIED PROCEDURE FOR OBTAINING A RESIDENCE PERMIT
IN GEORGIA FOR FOREIGNERS

280 SUNNY DAYS A YEAR



OKTO

THE BRAND WITH A SPECIAL CONCEPT

o ELEMENT
OF ART
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" ANGISA 157 LANE N75, “NEW BOULEVARD”,

BATUMI, GEORGIA



GROUP

OKTO
ART HOUSE

ne name "OKTO ART HOUSE" merges art
nd life, symbolizing the eight elements of
't and our commitment to quality living.
nrough dynamic Georglan-inspired art, we
Im to enrich lives and create aesthetically
nleasing spaces, inviting residents to dwell
In harmony and inspiration at OKTO ART
HOUSE.
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GROUP

OKTO

ART HOUSE

OKTO ART HOUSE reside

located 500 meters from
actively developing tourl
new boulevard in Batu

The private territory o
the area of 6000 m? p
sary Iinfrastructu
recreation and s

DOITS.

ntial complex 1s
the sea, In the
st part of the

ull

f the complex with
rovides all neces-
e, as well as areas for

TERRITORY RECREATION ZONE
4 N O R
6000 M- 3000 M?
N RN /
BLOCKS APARTMENTS
4 N O R
2 1680
N RN /
CONSTRUCTION COMPLETION
4 R
Q2, 2027
N /

FLOORS

-

N

35

~

v

UNDERGROUND

PARKING

e

N

640

~

/




INFRASTRUCTURE

OUTDOOR POOL

SPORTS FIELD

RUNNING TRACK

PLAYGROUND

BARBECUE ZONE

UNDERGROUND PARKING

CAR-FREE YARD

IN-HOUSE
INFRASTRUCTURE

24-HOUR RECEPTION

ART SCHOOL & GALLERY

F&B OUTLETS

FITNESS ROOM

CHILDREN'S PLAYROOM

COWORKING SPACE
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CHILDREN'S ART
SCHOOL AND
GALLERY

A children's art school and an
exhibition gallery will be part of
the residential complex, so that
the whole concept of the build-
INg and commaon spaces are In-
spired by references to different
art styles.

GROUP

OKTO ART HOUSE
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GROUP

COMPLETED CONSTRUCTION A
WORKS

COMPLETED OF BUILDING FACADE \
PAVED AND PAINTED ENTRANCE HALL R

INSERTED THE METAL-PLASTIC DOOR-WINDOW . .
ON THE EXTERIOR i

MAIN VERTICAL VERTICAL STANDS OF WATER AND o FULL
SEWERAGE BROUGHT TO THE APARTMENT

S BUILT AND PLASTERED

PROJECT PRESENTED



APARTMENT DESIGN

VERSION 1
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TURNKEY RENOVATION®

WITH FURNITURE AND APPLIANCES.

DEVELOPED BY PROFESSIONAL DESIGNERS
TAKING INTO ACCOUNT THE ERGONOMICS OF
SPACE AND MODERN INTERIOR TRENDS.
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GROUP

OKTO ART HOUSE

B BLOCK

A BLOCK

(TOP VIEW

RENDER

0
5

TOTAL
APARTMENTS

[

o
n

APARTMENTS

TOTAL

[
[

STUDIO

18

STUDIO

BEDROOM

WITH SEPARATE

WITH SEPARATE
BEDROOM




SEA

GROUP

KTO ART HOUSE

A BLOCK

SEA, CITY AND MOUNTAINS
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OKTO ART HOUSE

B BLOCK
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WHAT ARE THE OPPORTUNITIES IN
GEORGIA'S REAL ESTATE MARKET, AND
HOW CAN YOU MAKE A PROFIT?

THERE ARE 2 TYPES OF INVESTMENT:

@) RESALE
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GROUP

OKTO ART HOUSE

PRICE PER NIGHT (NET) OCCUPATION/DAYS

ROI

e
18
FEBRUARY -$30 [y
APRIL -$35
MAY -$40 [
FULL AMOUNT OF INCOME
JUNE -$50 s
- ]
JULY -S70 1800
AUGUST -$80 e 1500
1200
SEPTEMBER -$60 |
900
OCTOBER -S50 s 600
300
NOVEMBER -$40 [
0
DECEMBER -$30 JAN FEB MAR APR MAY JUN JuL AUG SEP oCT NOV DEC

$390 $360 S$450 S$630 $720 $1,200 $1,680 $1,840 $1,200 $750 $520 $450

0
10
20
30
40
50
60
70
80

PROFITABILITY CALCULATION

PURE INCOME

Annual income Management Income 70% The NET profit is calculated

fee 30% after deducting income tax,
which typically ranges from
$10,190 $ 3,057 $7133 5% t0 10%




GROUP

OKTO ART HOUSE

1300
1250
1200
1150
1100
1050
1000

950

900

850

2812.23 01.03.24 30.04.24 30.06.24 30.08.24 30.11.24 30.03.25 30.05.25 30.08.25 301125 30.04.26 30.06.26 30.08.26 30.11.26 30.03.27 30.08.27
$880 S$900 $920 S$S950 $980 S$1030 $1050 $1070 $1090 S$1120 S$1150 S$1170 S$1190 $1220 S$1240 $1290










